There’s no doubt that ereating o green issuc is o risky
venture for an airline magazine. But then again. here al
Seanorama we like to think that we regularly push the
envelope in terms of content. Besides, we reached a
point where we could not ignore this topic any longer:
there were too many Scandinavians doing too many amazing
things for the environment,

THERE'S A LONG HISTORY OF ENJOYING NATURE AND BEING
ENVIRONMENTALLY AWARE IN SCANDINAVIA, far ahead of the
trends. Way back in 1896, Swedish scientist and Nobel Prize
winner Svante Arrhenius discovered the connection between
carbon dioxide emissions and global warming. And Swede
Bert Bolin was a pioneering elimatologist who beeame the [rst
chairman of the United Nations Intergovernmental Panel on
Climate Change (IPCC) in 1988, (That’s the group that shared
the Nobel Peace Prize with Al Gore in 2007.)

From our cover model Lone Droscher Niclsen who is work
ing to save the orangutans from extinetion in Borneo to the
Swedish King who was the first royval ever to address 1 UNES-
CO conference on the climale, to Head CEO Johan Eliaseh and
his campaign Lo buy rain forest to save
it from destruction, to Soren Herman-
sen and his energy-efficient island, and
even to bwo Danes and their organic
food company, there is a long list of
people to be inspired by in this issue.

While we wanted to eelebrate these
talented Seandinavians, we also know
that there are no clear-cut or easy
solutions to the problem of global warming. The same palm oil
that is used in carth-friendly biofucls is causing deforestation
and loss of plant and animal habilats. Nor were we oul (o say

PS. Naturally, pulting logether a special issue is never a small or easy tash. So wewant to give extra thanks to our collaborators on

The Barth Shakers feature: writers Arild Molstad, Jesper Rasmussen and Inger Merete Hobbelstad: as well as Pernilla Svenbery al B
Jorall the assistance with the Single Mother and The Killing Ficlds features.
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that we must all stop travelingi
diately, instead just pointingail
Norwegian politician Erik Solli
doces so succinetly, “ITIS NOT TR
IN GENERAL WE MUST CURTAIL,B
KIND OF TOURISM THAT DAMAGES OUR PLANET.”

As for us, we are lrying to do our part. Seanorama
inan environmentally friendly way. The printing housei
lied by ISO 14001, an environmental management syt
the paper the magazine is printed on is
produced from chlorine-free pulp and
comes from an FSC-certified paper
mill, which guarantees that the raw
malerial comes from well-managed
lorests. The trees are grown in mid-
Sweden, close to the paper mill. The
printing house is also in Sweden,
which means that we have eliminat-
cd long transports, And as a stalf, we
have adopted one of Droscher Nielsen's orangutans.

CAN YOU ALSO MAKE A DIFFERENCE? “There are manysi
things you can do,” says EU Commissioner Margot W4l
“You can install good home insulation, switeh off the light

energy-saving bulbs, avoid keeping eleetric appliances o
by, reuse shopping bags, use bioluels and cheek the com
pressure.” Simple enough, right?

ICs such a large problem, But it's actually one where ye
cach make a difference. Remember the saying, how do
an elephant? The answer. of course, one bite at a time.

- the Editorial Team
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